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The far-reaching digital revolution that has been taking place since the 1990s is also innovating the 
business models of the past, triggered and fuelled by three interconnected factors: the spread of user-
friendly operating systems and interfaces; the rapid emergence of the Internet and the World Wide Web; 
and the convergence of four previously distinct business sectors - computers, software, communications, 
media and entertainment.  

More recently, artificial intelligence, the Internet of Things, the Internet of You, interfaces, social 
media, 3D printing, cloud computing and networked mobile devices have contributed to the spread of 
new business models and the generation of wealth and economic value. Digitisation has facilitated the 
advent of important changes in production processes (such as, where, when and with whom to work), 
accelerating the appearance of new forms of organisational intelligence, through the collection and 
analysis of Big Data. The speed of operating processes, the flexibility of the decision-making process, the 
way strategies are formulated and implemented, the solutions by which to achieve production efficiency 
are continuously impacted by these technological tools, leaving no dimension of modern business 
activities unchanged today. 

The Big Data and information flows available today have become increasingly important and a source 
of business intelligence for companies. Online searches and the collection of information on the 
purchasing decision-making process now allow us to track personal selection and evaluation processes. 
When it is collected and analysed, this profusion of data, which is generally not directly economic or 
financial, can provide effective support to companies when it comes to defining customer approaches 
and, consequently, influencing strategic choices and the organisational approaches to be taken. 

In a radical reconfiguration of business strategy processes, organisational approaches and 
communication methods, it is innovation and change in business management, together with new aspects 
of social responsibility and approaches to environmental sustainability that have re-launched the role of 
the business economist and demand a new definition of traditional conceptual approaches and new 
interpretative models. Indeed, new business models and new management processes presuppose 
“innovations” in the role of corporate figures and in strategic and operational processes aimed at creating 
value, which involve both the more typically technical/industrial aspects as well as administrative, 
financial, information and control-related aspects.  

In the light of this acquired awareness, the Italian Academy of Business Administration and 
Management (AIDEA) is holding the conference entitled: "IDENTITY, INNOVATION AND IMPACT OF 
ITALIAN BUSINESS STUDIES. INSIDE THE DIGITAL ECONOMY” at the University of Turin on 12 and 13 
September 2019. The aim of the conference is to invite Italian and foreign scholars in business and 
economics disciplines to reflect on the direction that business sciences should now take, especially in the 
light of the profound and disruptive transformations that are rapidly changing the contexts and models 
of competition.  

In this changed and changing scenario, it is necessary to reflect on the innovations of business models 
and on the role that corporatism will have to take in the economic and social world and in the Italian 
context, by assessing the impacts in terms of economic, social and environmental sustainability. This 
reflection can only be guided by strong interdisciplinarity, which naturally characterises the different 
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sectors of business economics. In this perspective and in line with the approach begun with the previous 
AIDEA Conference in 2017, work sessions will be organised to cross-cut the specific verticalisations of 
knowledge. The aim is to encourage productive collaboration between scholars from different business 
economics societies in Italy (ADEIMF-Association of Teachers of Economics of Intermediaries and Financial 
Markets, AISME-Italian Academy of Commodity Sciences, ASSIOA-Italian Association of Business 
Organisation, SIDREA-Italian Society of Teachers of Bookkeeping and Business Economy, SIM-Italian 
Society of Marketing Teachers, SIMA-Italian Society of Management Teachers, SISR-Italian Society of the 
History of Bookkeeping) and in the world. 

The conference's structure identifies specific tracks, each focusing on a particular theme, within 
which specialist from the various disciplines can collaborate fruitfully: 

Track 1 – Innovation, sustainability and transformation of business models  

Track 2 – Social media and digital platforms 

Track 3 – Innovations in accountability: social responsibility, non-financial information and inclusive 
finance 

Track 4 – Smart Services: public administration, healthcare, innovative education and training needs for 
students and professionals in the digital world 

Track 5 – Big Data and information systems in corporate governance 

Track 6 – Blockchain, innovation and security from a corporate perspective  

Track 7 & Symposium of the Journal of Management and Governance - “Evaluation, Performance and 
Governance in the Digital Age” 

Track 8 – Doctoral Colloquium 

AIDEA invites all Italian and foreign scholars (whether or not they are members of the Academy) to 
submit their research conducted within the disciplines whose focus is the company (in the many types 
and dimensions in which it is analysed). 

For further information on the contents of the conference, please see the following pages where a 
specific call for papers is proposed for each track. 

 

Submission of contributions 

Two different types of contribution may be submitted: 

• Full paper: of 5,000 to 8,000 words (excluding references, tables, and graphs) 
• Extended abstract/short paper: of 2,000 to 4,000 words (Excluding references, tables, and 

graphs) 
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Contributions must be written in MS Word format, using the following parameters: 2.5” margins, 
Times New Roman 12, single line spacing. Contributions may be written in Italian or English (with the 
exception of the Symposium of the JMG and the Doctoral Colloquium, for which only English will be 
accepted). Authors must state whether they intend to make their presentation in Italian or English. The 
conference’s scientific committee expects the authors of the contributions to be willing to act as reviewers 
and to act as session chairs and/or discussants during the conference proceedings. Contributions will be 
submitted to anonymous refereeing. The evaluation will be based on the following elements, adjusted 
proportionally for full papers and extended abstracts/short papers:  

• importance of the theme with regard to the development of knowledge; 
• innovativeness; 
• clearness of the research objectives and questions, quality of literature references, 

methodological rigour, importance of the conclusions for the improvement of business 
practices. 

Those interested in presenting a new and unpublished research contribution to the conference (even in 
preliminary form) are invited to submit it from 31 March 2019 and by midnight on 15 June 2019, following 
the online procedure available on the website www.aidea2019.it. The authors (presenting authors) of 
contributions accepted for presentation must register for the conference (otherwise they will be not 
included in the programme) by midnight on 31 July 2019. Authors must upload the final version of their 
contribution (a non-anonymous version) by midnight on August 31st 2019. 

 

Publication Opportunities  

The best contributions to be presented at the conference may be submitted to the journals indicated 
in the relevant tracks in the call for papers (or to journals in other tracks, if they are in line with the aims 
and scope of the journals themselves), in accordance with the refereeing process..  

After the conference, the scientific committee will select the best contributions for publication with ISBN in 
the Aidea Series, unless otherwise indicated by the authors. 
 

 
In any case, all of the accepted and presented contributions will be published in the online proceeding, 
which will be appropriately identified with an international code, unless otherwise indicated by the 
authors. 

 

 

Conference Venue 

The 2019 AIDEA Conference is organised by the Department of Management of the University of 
Turin. The teaching, administrative and research offices of the Department of Management are located 
in the city of Turin (main office) and in the city of Cuneo (extra-metropolitan office). 
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The first day of the conference (12 September, morning) will be held in Turin with GSA AIDEA meetings and 
meetings with the Editors, while in Cuneo at the Department of Management (former Mater Amabilis) in 
Via di Celle 2. 

The plenary sessions and the JMG Symposium (12 September – afternoon), and the parallel sessions 
and the other activities of 13 September will be held in Turin at the Department of Management in Corso 
Unione Sovietica 218 bis. 

The following information is given regarding transport: 

- to reach the Cuneo location of the Department of Management (2, Via di Celle) it is possible 
to use the shuttle provided by the conference organisers, departing from Turin (more information to 
follow regarding the time and place). The shuttle is available for all those taking part in the Doctoral 
Colloquium on the morning of the 12th.  

- to reach the Turin location of the Department of Management (Corso Unione Sovietica 
218/bis): 

ü for those arriving by train: from Porta Susa station, take tram no. 10 (bus stop on corner 
of Corso Agnelli/Via Filadelfia, 15-minute journey + 5 minutes on foot along Via Filadelfia 
and Corso Unione Sovietica); from Porta Nuova station, taken tram no. 4 (bus stop in 
front of School of Management and Economics, 10-minute journey); 

ü for those flying to Torino-Caselle airport, take the airport bus link run by Sadem to Porta 
Susa station (see here for timetable and prices 
http://www.sadem.it/it/prodotti/collegamento-aeroporti/torino-torino-airport.aspx) 
then follow the directions for those arriving by train; 

ü for those arriving by road, take the “Tangenziale” by-pass towards Torino-Savona and 
exit at Corso Allamano. Continue until you reach the junction with Corso Agnelli. Then 
turn right into Corso Agnelli and then left into Via Filadelfia. The car park is on the right 
(Via Filadelfia, 73). The surrounding area is not a limited traffic area (ZTL) and parking is 
free of charge. 

In addition to traditional telephone taxi booking services (e.g. on 0115730, 0115737), taxis can be 
booked on the usual apps (e.g. Wetaxi). 

The main car-sharing operators are available in the city (e.g. Enjoy, Car2go and BlueTorino). 

More information regarding logistics and organisation can be found on the conference website: 
www.aidea2019.it. 

Registration fees 

The registration fee for AIDEA Members (full academic and corresponding members) is €150 for 
early-bird registration (by 31 July 2019); €200 for standard registration. Registration fees are inclusive 
of the gala dinner. “Aidea Members” means all those who have paid the current year’s membership fee 
of their relevant scientific society. 
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The registration fee for non-AIDEA Members is €250 for early-bird registration (by 31 July 2019); 
€300 for standard registration. This fee does not include the gala dinner, whose cost is €50. 

The registration fee for young researchers (aged under 40 years on 6 September 2019) is €80 for 
early-bird registration (by 31 July 2019) and €120 for standard registration. This fee does not include the 
gala dinner, whose cost is €50. 

Registration fees cover all administrative and organisational costs, as well as coffee and lunch breaks. 
The conference gala dinner will have an additional cost of €50 for non-AIDEA Members. 

Summary of deadlines 

Information and deadlines Date 
Start date for submission of contributions 31 March 2019 
Deadline for submission of contributions 15 June 2019 (midnight) 
Notification of acceptance of papers to the conference 15 July 2019 
Conference registration start date 3 June 2019 (early bird until 31 July) 
Registration deadline for presenting authors (for inclusion 
in the programme) 

31 July 2019 

Deadline for uploading the final version of the 
contribution (a non-anonymous version) 

31 August 2019 

Deadline for conference registration 6 September 2019 
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Structure of study days 

THURSDAY	12	SEPTEMBER	2019	
 
 

THURSDAY	12	SEPTEMBER	2019	MORNING	
 
 
 
 
 

 

 

 
 
 
 
 

 
 
 
 

	
	 	

CUNEO 
9.00 am – 12.00 pm Doctoral Colloquium 

 
TURIN 

9.00 am – 1.00 pm   Opening of registration desk, Study/Focus Group (GSA) 
and Journal Meetings 
12.00 – 1.15 pm    Light Lunch 
1.30 – 2.00 pm  Welcome and opening remarks 
2.00 – 3.30 Plenary Session 

Evaluation processes and identity in Italian corporatism 
Session dedicated to the evaluation processes of the three missions of universities 

and their effect on the identity of corporatism 

3.45 – 5.15 pm Roundtable 

The impact of corporatism on the Italian economic system 
Session dedicated to the contribution of Italian corporatism to the real economy from 

different perspectives  

5.30 – 7.00 pm   JMG Symposium 

Evaluation, performance and governance in the digital age 
Session dedicated to the Journal of Management and Governance Symposium 

Coordinator: Lino Cinquini (Editor in Chief) 
Speakers: Hanne Nørreklit and Thomas Bolander 

8.30 pm   Gala Dinner  
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FRIDAY	13	SEPTEMBER	2019	
 

 
 

 

 
 
 
 
 
 
 
 

 
 
 
 

  

TURIN  

8.30 – 10.00 am Parallel sessions  

10.00 – 10.30 am    Coffee break 

10.30 am – 12.00 pm Parallel sessions and Workshops “Mapping 
 dynamics in corporate studies” 

12.15 – 1.15 pm  Concluding Plenary Session – Closure of the 
 session 

1.30 – 2.30 pm Light Lunch 
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Organising Committee 

Valter Cantino – valter.cantino@unito.it (CHAIR) 
 
Simona Alfiero – simona.alfiero@unito.it  
Alessandro Bonadonna – alessandro.bonadonna@unito.it 
Laura Broccardo – laura.broccardo@unito.it 
Massimo Cane – massimo.cane@unito.it  
Chiara Giachino – chiara.giacchino@unito.it 
Eleonora Isaia – eleonora.isaia@unito.it 
Nicola Miglietta – nicola.miglietta@unito.it 
Fabrizio Mosca – fabrizio.mosca@unito.it 
Giovanni Peira – giovanni.peira@unito.it 
Anna Claudia Pellicelli – annaclaudia.pellicelli@unito.it 
Gabriele Santoro – gabriele.santoro@unito.it  
Silvana Secinaro – silvana.secinaro@unito.it  
Enrico Sorano – enrico.sorano@unito.it 
Elisa Truant – elisa.truant@unito.it  
Erica Varese – erica.varese@unito.it 
 

Scientific Committee 

Francesca Culasso (Torino) – francesca.culasso@unito.it (CHAIR) 
 
Gilda Antonelli (Università del Sannio) - gilda.antonelli@unisannio.it 
Riccardo Beltramo (Torino) - riccardo.beltramo@unito.it 
Stefano Bresciani (Torino) - stefano.bresciani@unito.it 
Adele Caldarelli (Napoli Federico II) - adele.caldarelli@unina.it 
Lino Cinquini (Scuola Superiore Sant’Anna di Pisa) - l.cinquini@santannapisa.it 
Guido Cristini (Parma) - guido.cristini@unipr.it 
Paola De Vincentis (Torino) - paola.devincentiis@unito.it 
Gian Luca Gregori (Università Politecnica delle Marche) - g.gregori@univpm.it 
Michela Matarazzo (Università degli Studi G. Marconi) - m.matarazzo@unimarconi.it 
Stefano Mengoli (Bologna) - stefano.mengoli@unibo.it 
Luigi Moschera (Napoli Parthenope) - moschera@uniparthenope.it  
Riccardo Mussari (Siena) - riccardo.mussari@unisi.it 
Antonella Paolini (Macerata) - paolini@unimc.it 
Michele Pizzo (Unicampania) - michele.pizzo@unicampania.it 
Annalisa Prencipe (Bocconi) - annalisa.prencipe@unibocconi.it 
Alberto Quagli (Genova) - quaglia@economia.unige.it 
Francesca Renzi (Roma 3) - mariafrancesca.renzi@uniroma3.it 
Terry Torre (Genova) - teresina.torre@economia.unige.it 
Milena Viassone (Torino) - milena.viassone@unito.it 
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Track 1 

Innovation, sustainability and transformation of business models 

Contact persons: STEFANO BRESCIANI, ALBERTO QUAGLI, TERRY TORRE 

The last decade has seen the advent of numerous innovative businesses that owe their global success 
to the continuous and unyielding evolution of Internet technology. While in the past Internet users were 
only passive readers of information on websites, nowadays the availability of the Internet on every device 
and increasingly advanced digital technologies means that users can be producers and consumers of 
information, products and services; and this multiplies the opportunities for creating new businesses and 
enterprise initiatives. Emblematic examples of this revolution are innovative companies such as Facebook, 
Spotify and Airbnb, which have achieved global success through extensive use of digital technologies and 
have established themselves as alternative and disruptive business models on an international scale. But 
it is also embodied in companies operating in more traditional sectors, which are transforming their 
processes for the intensive co-creation of value. The new business models require a profound redesign of 
both business strategy and organisation, as well as the development of new skills for managing the 
external ecosystem, including through the use of new information from Big Data. These companies are 
able to create new value propositions, through the transformation of key elements of traditional business 
models. We are seeing new ways of finding and exchanging products and services, new approaches to 
work and relationships with partners, development of network relationships, new ways of raising capital 
and new models for generating revenue. It is therefore not surprising that studies in this field are 
constantly expanding and are focused on analysing these new business models, defining the different 
types, their aims and their economic and financial sustainability, as well as the social and economic 
implications of their activities. 

The purpose of this track is to analyse the multiple facets of the transformation of business models 
in innovative companies in the widest range of organisational contexts (small, large, for-profit, non-profit, 
start-ups and older companies) and with a variety of methodological approaches. Since there are 
numerous and varied factors influencing the development of these new business models (digital 
technologies, sustainability, sharing, inclusion, integration and connectivity), a multidisciplinary approach 
is expected for research in this area. This is with the aim of combining aspects concerning innovation and 
organisation management, financial analysis and management, business modelling and environmental 
and social sustainability. The track aims to contribute to understanding of new innovative business 
models, to support the decisions and strategies of the management of companies in the new millennium 
and to spread a culture of innovation in the current context. The track invites contributions with different 
methodological approaches: theoretical – offering new perspectives and analysis methods for the 
transformation of business models; empirical – through case studies that can highlight cases of innovation 
and transformation of business models; empirical – through statistical-quantitative methods, to test the 
determinants and impacts of new business models. Works that make a practical contribution oriented 
towards managers, entrepreneurs and policy makers will also be appreciated. 

The track aims – but is not limited – to include analyses and research on the following topics: 
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• The redesign of business models through digital technologies and the impact on their relevant 
sectors. The relationship between new business models and digital transformation, with particular 
reference to the implications of the advent of the Internet, the role of digital users in new business 
models and the transformation of traditional models in different sectors 

• Governance and control methods in innovative business models, particularly user management and 
coordination models; the relationship between digital technologies and network management; 
leadership characteristics and collaboration models 

• The creation and defence of competitive advantages in new business models, with particular 
reference to new or traditional approaches to competition, the measurement and maintenance of a 
competitive advantage in new businesses and innovations in competition methods 

• Organisational implications of transforming business models, with particular reference to 
organisational changes due to technological innovations, new methods in human resource 
management, new relationships with partners and workers and changes to management structures 
and models 

• Performance measurement in new business models: in particular, how to identify and calculate 
performance in digital contexts, the role of traditional measurement tools and the comparability, 
measurement issues and assignment of inputs and outputs 

• Social and environmental sustainability in new business models, with particular reference to how to 
manage social and environmental issues in new business models, models for measuring sustainability 
results and disclosure of sustainable activities 

• “Open” business models, in particular with analysis of the relationship between the transformation 
of business models and the phenomenon of open innovation such as collaborations, the circular 
economy, the processes of acquisition and transfer of intellectual capital, the development of 
knowledge and corporate culture  

• Financial management in innovative business models, with particular reference to financial needs 
and their measurement, alternative capital raising instruments (social bonds; crowdfunding), venture 
capital funds and new relationships between shareholders, companies and employees 

Publication of contributions 

The best contributions presented at the conference may be fast-tracked to the following journals, 
subject to the ordinary refereeing process: 

- British Food Journal (Co-Editor: Stefano Bresciani) 

- Impresa Progetto Electronic Journal of Management (Editor in chief: Piermaria Ferrando)  

- Journal of Promotion Management (Editor in Chief: Hooshang M. Beheshti) 

- Journal of Intellectual Capital (Editor in Chief: Merrill Warkentin) 

- Journal of Knowledge Management (Editor in Chief: Manlio Del Giudice) 

- Other journals pending confirmation 
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Track 2 

Social media and digital platforms 

Contact persons: GUIDO CRISITINI, GIAN LUCA GREGORI, LUIGI MOSCHERA, FRANCESCA RENZI, 
MILENA VIASSONE 

This track focuses on a particular and innovative business model, namely social media and digital 
platforms, which generate value by establishing activities than can bring together important segments of 
Internet users, as well as their use and the effects that social media and digital platforms have on different 
businesses and consumers. Indeed, it has become common practice to use social media as a tool to 
connect, build and develop relationships and share information in every area of activity, whether for 
personal applications, for commercial applications and even in the public sector. The rapid success of 
social media is linked to many factors including ease of use and adaptability to different devices. At the 
same time, these instruments pose certain challenges and problems that need to be addressed. Digital 
platforms are overturning traditional industries. Some of the world's most capitalised companies, such as 
Apple, Alphabet, Amazon and Facebook, have managed to dominate the market precisely because of their 
technology-based digital platforms. Such platforms have intrinsic characteristics that allow them to 
attract, retain and develop ecosystems of stakeholders from the world of enterprise, including users, 
developers and businesses. With proper governance, these platforms are able to increase the volume of 
opportunities to achieve success in their business. 

This track is therefore intended as an opportunity for scholars, professionals and those interested in 
various business disciplines to exchange ideas, particularly for those interested in issues related to social 
media and digital platforms, and specifically the different contexts of their application (private companies, 
public companies, services, etc.). 

The objective of this track is thus to analyse the contribution made by social media and digital 
platforms to business management, its organisation, to control and accounting systems, and interactions 
with consumers and all stakeholders. Specifically, the changes taking place concerning the way people 
communicate, express their opinions, and evaluate products and services have led to a greater focus on 
the role of these tools in certain areas such as consumer behaviour, value chain management and 
communication within and outside an organisation. 

Theoretical, methodological, qualitative and quantitative contributions are appreciated that 
embrace a multidisciplinary approach, contribute to a better understanding of future research trends on 
these important issues and have cross-cutting perspective of the theme. 

The track is structured according to the following themes: 
• The value generation model of social media and digital platforms: this theme invites contributions 

that analyse the business model underlying social media and digital platforms. Facebook, YouTube, 
Twitter, Amazon, etc. boast millions of users and they are valued at billions of dollars. This 
extraordinary development is found in no other business sector and demonstrates shows the power 
of networks, where the usefulness of individual users depends on the presence and use of the 
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network by other users. How do they generate value? What is the secret behind their organisation 
and business model? Are they sustainable over time? Contributions that can answer these questions 
within the various disciplinary areas and with a qualitative and/or quantitative approach are 
particularly appreciated. 

• Social media and consumer behaviour: this theme includes contributions dealing with the 
relationship between social media and consumer/user behaviour. The objective is to understand how 
social media have transformed the role of consumers/users, by giving them increasingly importance, 
which enables them to share opinions and feedback, offer suggestions and even be co-creators of 
the purchased good/service. At the same time, increasingly interconnected consumers recognise 
social media as a marketing tool that can influence opinions and expectations. Special attention is 
reserved for the management of the relationships with consumers through social media, the effects 
of social media on consumer purchasing decisions and the active contribution that consumers can 
make through these tools to the creation of the product/service. 

• The use of social media in the management of the value chain: this theme includes contributions 
analysing the role of social networking in the management of the value chain. Social networking 
allows people to stay connected, in real time, with the entire value chain, so they can manage it more 
efficiently, saving time and increasing productivity. Studies have shown that increased use of social 
media by participants of the supply chain translates into better performance on the value chain itself. 
Through social networking it is possible to keep track of logistical updates, share data and knowledge, 
build or improve relationships between participants and monitor the progress of the entire supply 
chain. The objective is therefore to stimulate original, rigorous and significant contributions on the 
role of social media in operations and in the value chain, with theoretical perspectives from different 
disciplines (communications, psychology, strategy, marketing, organisation, accounting and control 
systems, information systems) or on new theoretical topics, through different methodological 
approaches (case studies, surveys, experiments, etc.). 

• Social media, digital platforms and organisation: the adoption of Social Networking Sites (SNS) by 
individuals and organisations has become ever more pervasive in the last decade. Technological 
progress, socio-economic changes, the rapid spread of ubiquitous technologies and the spread of 
new digital platforms have driven organisations to the adoption of new organisational forms and 
models of work which, compared to previous ones, require more flexibility and openness, but also 
different coordination and communication methods. There has also been a widening of corporate 
borders, which has facilitated the adoption of streamlined organisational and inter-organisational 
models that are more geared towards interaction and collaboration between workers and 
organisations. Virtual teams and virtual practice communities are examples of this. Hence, social 
media is important not only for communication between the company and its customers, but also 
within the organisation and in networks between companies. In recent years, organisations have also 
focused more on Enterprise Social Network Sites (ESNSs), which facilitate the sharing of information 
and collaboration between the workers of one or more organisations. Recent socio-psychological 
contributions have also highlighted that the use of social media for defining collective action also 
involves the construction of social and organisational identity. Similarly, the creation and sharing of 
organisational identity also stems from the use of SNSs by organisations that encourage their 
members and leverage their relational network to pursue common goals. Empirical and theoretical 
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contributions are welcome in the following research topics: social media and organisational identity; 
SNS and knowledge production and sharing; the implications of SNS adoption on workers and 
organisations; digital platforms and new organisational forms; digital platforms, work organisation 
and human resource management. 

• Quality, innovation and sustainability in the era of digital platforms and the sharing economy: the 
new business models based on digital platforms have changed the traditional organisational and 
management paradigms and require a reinterpretation of the innovation cycles of products and 
services and access to them. The rapid spread of services offered on digital platforms (Airbnb, Uber, 
Flixbus, etc.) requires a review of the models for monitoring and managing the quality of processes. 
Innovative solutions, including the introduction of gamification, are gradually gaining ground. Even 
the concept of customer is changing and requires monitoring of the expectations and perceptions 
which can also be assessed through SNSs. As regards sustainability, several studies have shown a 
correlation between the advent of digital platforms and user behaviours more oriented to 
sustainability. However, in the context of the sharing economy, many authors are also beginning to 
highlight a number of critical issues related to new forms of excessive and out-of-control exploitation 
of resources. 

Publication of contributions 

The best contributions presented at the conference may be fast-tracked to the following journals, 

subject to the ordinary refereeing process: 

- Mercati & Competitività – The Journal of The Italian Marketing Association (Editor in Chief: 

Daniele Dalli) 

- Micro & Macro Marketing (Editor in Chief: Giuseppe Grossi) 

- Prospettive in organizzazione (Editor in Chief: Marcello Martinez) 

- Other journals pending confirmation 
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Track 3 

Innovations in accountability: social responsibility, non-financial information and inclusive 
finance 

Contact persons: ADELE CALDARELLI, ANTONELLA PAOLINI, ANNALISA PRENCIPE 

In recent years there has been an increase in reforms aimed at raising the levels of transparency and 
accountability in companies. Maintaining the success of a business depends on a number of factors, 
including a clear perception of the expectations of the various social players, a precise definition of duties 
at various organisational levels regarding the use and consumption of resources, and the ability to 
establish a lasting and shared dialogue with important stakeholders. Naturally, the company’s ability to 
operate while maintaining standards of effectiveness requires rethinking the system of responsibilities, 
so that managers remain accountable, while at the same time advocating the need for control.  

In this perspective, companies today have to face this change and manage it, with important 
repercussions, especially on traditional reporting systems. Proof of this is found in the recent Directive 
2014/95/EU, a considerable innovation since, among other things, it has eliminated the gap between 
mandatory and voluntary non-financial reporting for certain categories of business. Applicable areas of 
research include the further changes attributable to the spread of new communication vehicles (e.g. social 
media), regulatory reforms and their increasing encouragement of inclusion and sustainability in 
management, and the pressure exerted by stakeholders to ensure proper levels of information 
transparency and accountability.  

This track is therefore intended as an opportunity for scholars, professionals and those interested in 
business disciplines to exchange ideas, in order to provide support to companies by suggesting 
approaches, models and behaviours to ensure accountability becomes an integral part of business 
strategies. The objective of the track is to analyse and highlight existing trends, especially following recent 
regulatory changes, in the study and practice of accountability systems, with particular reference, though 
not limited to the non-financial sphere.  

In particular, institutional, economic, social and technological changes have drawn attention to issues 
such as sustainability, inclusion, transparency, dialogue, risks and the environment, in order to better 
interpret, appreciate and communicate value creation processes, in a dimension that extends to all 
significant stakeholders. Therefore, this track includes research topics related to non-financial reporting, 
auditing and control systems, sustainable management and management of environmental dynamics, in 
the context of private and public-owned companies of all sizes. 

The track aims to stimulate debate on the state of the art in national studies compared to 
internationally and to reflect on the directions new research will take. 

These are the themes in this track: 
• Regulation and new trends in non-financial corporate reporting: this theme includes contributions 

that analyse the links between regulation (in the broadest sense) and non-financial disclosure 
systems. In particular, work is encouraged that proposes theories and innovative methodologies for 
verifying the impact of reforms in the field of non-financial information on corporate behaviour; 
analysis of the impact of such reforms on organisational, management and control models; analysis 
of the degree of compliance of companies with regulatory provisions on sustainability reporting; 
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analysis of the impact of new non-financial disclosure systems on the decisions and behaviour of 
external stakeholders. 

• Sustainability and innovation in management accounting systems: this track includes contributions 
that analyse the two-way relationship on how management accounting tools can contribute to 
ensuring social and environmental sustainability and how the demands for sustainability made by 
different categories of stakeholders can influence the innovation of management accounting 
systems. Contributions are welcomed that propose methodologies that move away from past 
approaches, with a particular emphasis on the tools, qualitative and quantitative indicators, and 
strategic dimension employed or designed to measure sustainability, including environmental 
sustainability. 

• Sustainability, non-financial information and auditing: this them welcomes contributions that analyse 
the role of auditing and assurance systems in a context of a growing focus on accountability. 
Contributions are encouraged that analyse theoretically or empirically the role of external control 
and assurance systems for non-financial information, the challenges faced by auditors verifying this 
type of information, the new audit quality measures that should be used, as well as the impact of 
external control and assurance systems on corporate behaviour and on the decisions of the main 
external interlocutors. 

• Sustainability and inclusive finance: the growing focus on sustainability has also led to developments 
in finance, with the promotion of sustainable and inclusive forms of finance and the creation or 
adaptation of related new information needs. Contributions are encouraged that analyse 
theoretically or empirically the information needs and measurement systems on which inclusive 
finance is based. 

• New trends in non-financial reporting in the History of Accounting: this theme includes contributions 
from scholars in History of Accounting who have encountered the imposed requirements and/or free 
production of documents from companies in past centuries up to the middle of the twentieth, and 
who intend to inform third parties on aspects not only of a financial nature. In particular, work is 
encouraged that proposes theories and innovative methodologies for verifying the impact of reforms 
in the field of non-financial information on corporate behaviour in the past. 

Publication of contributions 

The best contributions presented at the conference may be fast-tracked to the following journals, 
subject to the ordinary refereeing process: 

- Accounting and cultures/Contabilità e Cultura Aziendale (Editor in Chief: Stefania Servalli) 
- Financial Reporting (Editor in Chief: Francesco Giunta)  
- Impresa Progetto Electronic Journal of Management (Editor in chief: Piermaria Ferrando)  
- Management Control (Editor in Chief: Luciano Marchi) 
- Rivista Italiana di Ragioneria e di Economia Aziendale (Editor in Chief: Stefano Bresciani) 

 
 

Track 4 
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Smart Services: public administration, healthcare, innovative education and training 
needs for students and professionals in the digital world 

Contact person: RICCARDO MUSSARI 

The dynamic nature of social and economic contexts is a phenomenon which scholars in business-
related disciplines, including those investigating public administrations (PA), have always had to take into 
consideration when developing their theories. For those who study the economy of PAs, this “condition” 
has a double and fundamental value. This system of public agencies is, on the one hand, asked to face and 
possibly get ahead of change through innovative response in terms of volumes of services and increased 
efficiency; on the other hand, they are meant to contribute meaningfully to the change itself (determining 
it, directing it, facilitating it, slowing it down, accelerating it, etc.). In fact, the exercise of public functions 
– especially those involving regulation and penalties – makes a decisive contribution to the definition of 
the structural and value characteristics of the social and economic context in which all companies 
(including PA agencies) live and work; that is, the environment in which innovation takes shape and finds 
concerted expression. This demands an even more difficult commitment from PAs than they faced in past 
decades: one of the most significant variables generating and accelerating current economic and social 
change is technological innovation. Information and communication technology (ICT) and the Internet 
have changed our personal and professional habits forever and continue to do so relentlessly, in a 
direction that is far from clear. Regardless of the “territorial space” that is to be governed and regulated 
– local, national, supranational or international – or the public function under which the classes of needs 
are umbrellaed (health, education, transport, security, environment, justice, social, welfare, etc.), 
governments and PAs can no longer rely on existing processes and established practices when it comes 
to implementing their functions and providing the services required of them by the community. The 
challenge facing PAs is therefore not limited to the need to use information technology to more efficiently 
meet the increasingly diversified and growing needs with of limited financial resources, or even in 
conditions of real fiscal crisis. The goal is much more ambitious and arduous. If they fail to innovate 
technologically, PAs run the real risk of permanently losing contact and therefore legitimacy and 
credibility with citizens, especially with the younger generations (millennials), who are the main users of 
information technologies and already show little interest in the res publica, whose rationale and operation 
they do not understand. Contemporary society is so imbued and influenced by ICT that it is no longer 
enough for PAs to adopt reactive, opportunistic or fortuitous technological innovation. Very often the 
literature has reported attempts – even successful ones – at “fragmentary” technological innovation, 
thanks to which specific initiatives have been taken with good performance and small areas of skill in 
public organisational contexts. These, however, have been isolated cases at both intra-organisational and 
inter-organisational level. “Success stories”, “best practices” and innovation awards are now insufficient 
to provide an effective and lasting response to stakeholders’ demand for innovation, which inexorably 
comes stems from technological change. To facilitate technological change in the PA system, it is 
necessary to develop its capacities systemically, systematically and in capillary manner. To achieve this, 
PAs should first become systems that are truly open, capable of learning, accepting of the driving forces 
of innovation and ready to facilitate its balanced development. The strategic that many governments are 
now taking, especially at local level, is to use ICT to achieve collaborative governance, where all 
stakeholders, starting with citizens, are considered as peers and prosumers, rather than mere users. Open 



 
 

18 
 

Innovation, Crowdsourcing, Co-creation, Co-production, Smart Services and Smart Cities are all 
expressions that have now part of the jargon of even theoretical debate on the subject of ICT in PAs. Albeit 
used in approximate terms, these expressions emphasise the usefulness of new technologies for the 
increasingly wider involvement of communities and stakeholders in all phases of the public management 
process: from the choice of objectives and the allocation of financial resources, to the design and 
production of services, and the measurement and reporting of results.  

As stated by the EU in its eGovernment Action Plan 2016-2020, the digital transformation of 
government is a key element to the success of the digital single market. The development of an ICT-
enabled public sector has been recognised as a societal challenge in Horizon 2020, the EU’s Framework 
Programme for Research and Innovation.  

Given the complexity of the scenario summarised and considering the high “stakes” at play for PAs, 
it is very important, including in financial and business terms, to promote research that rigorously 
investigates the conditions enabling technological innovation in PA, the incentives that might encourage 
the adoption of technological change, the organisational and cultural obstacles preventing the 
institutionalisation of such change, the potential risks of making superficial and/or blind-faith choices or 
ones based on the slavish and uncritical imitation of experiences seen in the profit sector. Business 
administration studies can certainly help to build a theory of technological innovation in PAs, including 
qualitative and quantitative surveys, to explain what conditions need to be met in order to increase the 
likelihood of technological innovation becoming systemic. On the other hand, our research cannot 
overlook the fact that technological change has a profound impact on the relationship between State and 
citizens, and this relates not so much to the methods of interrelations, but above all to the content of this 
relationship and, probably, to the ethics and values that underlie them. Although unstoppable, 
technological progress, especially in the context of public management, raises important questions about 
the values that corporate research cannot fail to consider. Inclusion, equal opportunities, legality, 
transparency, participation, trust, confidentiality and, last but not least, democracy have equal dignity in 
the public context alongside efficiency, effectiveness and economy. 

At the same time, social media and platforms also influence the activities of teachers and trainers 
and/or the users of training/education, by overhauling traditional teaching and learning practices at a 
global level. Thanks to their interactive and multidimensional features, social networks like Myspace, 
Facebook, Twitter, etc. can contribute to the learning process through systems such as m-learning and e-
learning, enabling greater interactivity and cooperation between students and between teachers and 
students. 

This track aims to stimulate exchange between business management scholars specifically interested 
in the effects of technological innovation on the concrete functioning and operation of PAs.  

The aim of this call for papers is to encourage the business science community to put forward 
theoretical-methodological studies aimed at better understanding the enabling conditions, effects, limits 
and risks of technological innovation in public agencies, as well as case studies based on national and 
international experiences of the concrete application of technological innovation at any stage of the public 
management process, provided they are rigorously analysed within specific theoretical frameworks.  
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Although studies relating to any level of government and any kind of PA or public service are 
welcome, the main target of the call is contributions focusing on the following macro-themes: 

• Technological innovation and management of public health agencies 
• Smart cities 
• Co-design, Co-production of public services and disruptive technologies 
• E-learning, internationalisation of curricula, student engagement and training 
• Measurement and assessment of the effects of technological innovation 
• Ethical implications of technological innovation in public administrations. 

Publication of contributions 

The best contributions presented at the conference may be fast-tracked to the following journals, 
subject to the ordinary refereeing process: 

- Azienda Pubblica (Editor in Chief: Riccardo Mussari) 
- Journal of public budgeting, accounting and financial management (Editor in Chief: 
Giuseppe Grossi) 
- Mecosan (Editor in Chief: Elio Borgonovi) 
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Track 5 

Big Data and information systems in corporate governance 

Contact persons: GILDA ANTONELLI, RICCARDO BELTRAMO, MICHELA MATARAZZO 

When it first appeared, the term Big Data referred to a phenomenon which, with the advent of 
Web 2.0 and the development of mobile tools, tablets and smartphones, has become explosive and 
targets the collection and use of data for social, scientific and business purposes. The phenomenon is 
generated by the accumulation of large quantities of inhomogeneous data, but whose value is strategic 
in that the information that can be extracted from it is useful for the management of organisations and 
processes. This phenomenon consists of three main dimensions, known as the “3Vs”: Volume of data, 
Variety of sources and types, and Velocity of growth. These data are from heterogeneous sources: 
company databases, social networks, the Internet of Things (IoT) to name just a few; data represented in 
different, often unstructured, ways, and increasing at an unstoppable rate. The Internet of Things (IoT) 
plays a leading role because, thanks to the spread of sensors, microprocessors and low-cost actuators, it 
enables the creation of networks that energise all business functions, acting as artificial nervous systems 
receiving signals continuously or at a fixed frequency, transmitting them, accumulating them, processing 
them for Advanced Analytics systems that can run business processes or, at least, develop scenarios that 
are useful for management. 

Big Data are used in three fundamental areas: 

1) Organisations and human resources: two of the various management applications in which Big 
Data brings innovations concern the hard component of an organisation – design of the organisational 
structure – and the soft component, made up of the human resources that perform its activities. There 
are still few scientific contributions on this, yet there is a strong focus on the use of Big Data in 
organisational processes and for the analysis of human resources. The use of data on the processes, 
timing, effectiveness and efficiency of individual practices or complex organisational models significantly 
increases an organisation’s awareness of itself. The data represented can lead to the improvement and 
redesign of organisational structures, even through the use of statistical techniques based on the 
optimisation of systems or probability analyses, enabling full exploitation of the predictive value of the 
analysed data. In terms of the soft aspects of an organisation, People Analytics is an emerging area of 
innovation which, although drawing on traditional principles of human resource management, represents 
a fundamental change in the ability of organisations and their leaders to understand, shape and 
strategically optimise their workforces. This change stems from the application of statistical techniques 
to collect, analyse and display complex data concerning individual employees, teams, divisions and the 
workforce as a whole, to obtain useful information. Such approaches can provide greater transparency 
about an individual’s performance, skills, aptitudes, weaknesses, threats and future potential, and can be 
useful throughout the employee's life cycle, from the acquisition of talent to retirement. They can also be 
used to profile team dynamics and communication networks, to understand how they affect resilience 
and organisational outcomes. In addition, People Analytics techniques are increasingly used beyond work 
metrics in new areas that were previously beyond the reach of departments or HR managers, including 
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the monitoring of an employee’s personal emails, social media activity, biometric data, and interactions 
with digital devices and apps. These can be presented as a means of supporting the “employee 
experience” or improving the “well-being of the workplace”, whereas, the fact is that they provide 24-
hour information about the whereabouts, activation, mood, future health risks and social life of 
employees. However, these innovations are linked to major ethical challenges, such as protecting 
employees' right to privacy and autonomy, and they raise broader ethical issues concerning the future of 
human work and employment in a digitalised and algorithm-led society. 

2) The decision-making process aimed at creating customer value: Big Data have emerged as a 
disruptive technology that is producing effects by remodelling business intelligence, a sector involving the 
analysis of data and their use to improve decision-making processes in marketing, in order to create, 
deliver and capture customer value, with positive effects on the return on investment. In recent years, 
the extensive use in business of applications (including instant messaging, Facebook messenger and 
WhatsApp) and online platforms has increased the availability of data, which has progressively been used 
to analyse consumer behaviour, develop marketing strategies, forecast marketing trends, and produce 
new, more detailed and faster statistics. The use of Big Data is not limited to large multinationals, 
however; even SMEs, particularly those in sectors with a customer-centric approach, can find make good 
use of it. The triangulation of small data is a particularly important technique used in marketing, and is 
specifically applied to the measurement of consumer perceptions in marketing research, through surveys 
on samples of a few hundred respondents. Big Data, on the other hand, measures actual consumer 
behaviour on large samples of millions of consumers. This triangulation bridges the well-known gap 
between stated behaviour and actual behaviour.  

3) In production, where Big Data is a pillar of the so-called fourth industrial revolution: Industry 
4.0. Its aim is the re-organisation of the entire value chain. After the first three industrial revolutions of 
mechanisation, electricity and information technology, the introduction of IoT and Cyber-Physical Systems 
(CPS) in the factory is a catalyst for the fourth. At the heart of Industry 4.0 is intercommunication between 
the actors and the related objects involved in the production process. Robots and systems access all data 
in real time to react as quickly as possible to events, incidents or non-conformities. The data collection 
and analysis methodologies that are typical of Big Data play a fundamental role in factory 4.0. Big Data 
can be used to optimise production processes through: 

• Warehouse management: optimisation of inventories to avoid costs and waste. A system 
that coordinates purchasing choices, production methods and procurement optimises relations with 
suppliers. 

• Supply chain: IoT networks for the collection and management of information facilitate 
dialogue between all actors in the supply chain, regardless of the size and location of a business. 
Therefore, logistics and transport functions can also benefit from smart data management to synchronise 
the action times of actors on a supply chain. 

• Operations analysis: within a production unit, the networks of sensors located on production 
lines and machinery generate large quantities of data which, once processed by smart and distributed 
algorithms, generate information that benefits stakeholders and management. Not only production 
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operations, but also predictive maintenance activities are facilitated by the advanced processing of 
information relating to process parameters. 

• Quality, environment and safety management systems: the availability of consumer 
preference data is the input for product and service design processes and subsequently informs the choice 
of technologies and process variables. The implications for the environment and workplace health and 
safety are the logical consequence of a process of optimisation of production units to meet the needs of 
consumers. Management systems need data for the definition of objectives and to assess to what extent 
they have been achieved. The collection of data that is the basis of the monitoring required by 
international standards can be facilitated by IoT and Big Data. 

Therefore, this track therefore welcomes and encourages theoretical and empirical contributions 
on the following themes: 

• The role of data analysis techniques and the creation of agile organisations  
• The role of data in organisational and cultural change  
• Big Data and talent management  
• Use of data for climate analysis 
• Data-based human resources management strategies 
• The use of talents and human resources in the strategic management of the company  
• Ethics and respect for privacy in the use of personal data 
• New Key Performance Indexes related to the use of Public Administrations 
• Innovative Business Intelligence and Big Data solutions for improving marketing-related decision-
making processes 
 Use of Big Data emerging from online platforms as data sources 
• Triangulation of small data with Big Data 
• Big Data for analysing consumer behaviour 
• Big Data for developing marketing strategies 
• Big Data for improving the competitiveness and performance of Small and Medium Enterprises 
• Big Data and social networks  
• Development of a data-driven theory of knowledge  
• Big Data and production and logistics management  
• Big Data and supply chain 
• Big Data and quality management systems 

 

Publication of contributions 

The best contributions presented at the conference may be fast-tracked to the following journals, 
subject to the ordinary refereeing process: 

- Management Control (Editor in Chief: Luciano Marchi) 
- Sinergie - Italian Journal of Management (Editors in chief: Gaetano Golinelli, Claudio Baccarani) 
- Other journals pending confirmation 
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Track 6 

Blockchain, innovation and security from a corporate perspective 

Contact persons: PAOLA DEVINCENTIIS, STEFANO MENGOLI  

In February 2017, the European Parliament published an in-depth report with a very engaging 
title: “How blockchain technology can change our lives”. The basic message emerging from this report is 
the pervasiveness of the potential changes that this technology will unleash in the years to come, along 
with the challenges facing regulators when it come to preventing potential deviations. With this in mind, 
this track invites analytical contributions and reflections that fully explore the varied operational potential 
related to the use of the blockchain for the transmission and storage of information, the innovative 
business and operational models that can arise from it, the potential weaknesses and new risks, especially 
with regards to security, the nascent potential and threats, the ethical implications, and social and 
sociological changes that can arise from it. There are countless sectors in which blockchain technology 
has potential, just as there are numerous potential fields of research: industry, services and financial 
markets, insurance, logistics and transport, media and communications, energy, public services and 
health, Internet of Things.  

The first application of blockchain technology was crypto-currencies and the well-known example 
of Bitcoin is only the first of a multitude of virtual currencies created in recent years and actively traded 
on financial markets. However, this first application of the technology is being joined by a number of new, 
very interesting ones with the potential to revolutionise many sectors of private and public activity.  

The main target of this call is contributions focusing on the following themes: 

• Blockchain, banking and finance 
• Blockchain and smart contracts 
• Management and tracking of supply chains 
• Transmission of digital content and copyright management 
• Patent protection through hashing and proof of existence 
• Electronic voting 
• Public services management 
• Blockchain technology and the issue of security and the protection of personal data. 

Publication of contributions 

The best contributions presented at the Conference may be fast-tracked to the following journals, 
subject to the ordinary refereeing process: 
- Bancaria (Editor in Chief: Tancredi Bianchi)  
- Journal of Financial Management, Markets and Institutions (Editor in Chief: Santiago Carbo-

Valverde) 
- Rivista Bancaria - Minerva Bancaria (Editor in Chief: Prof. Giorgio Di Giorgio) 
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Track 7 & Symposium del Journal of Management and Governance  

Referente: LINO CINQUINI  

 
 
 
 
 

  

Journal of Management and Governance 
Symposium and Parallel Session 

 
Evaluation, performance and governance  

in the digital age 
 

Chair 
Lino Cinquini (JMG Editor in Chief) 

 
Invited speakers 

 
Thomas Bolander (Technical University of Denmark-DTU) 

Hanne Nørreklit (Aarhus University) 
 

Repeatedly it is argued that we live in an era of digitalisation that is changing human practices 
including the practice of governance, evaluation and performance management of organisations.  

The comprehensive digitalisation of language makes it important for research to explore issues 
concerning de-contextualisation from specific organisational activities and conditions in the production 
and use of information for decision-making and performance management.  

New issues arise from the pervasive and uncritical use of a digital approach in organisations, 
especially the risk of the de-contextualisation of data from the specific factual situation and alternative 
possibilities for actions, which can have important dysfunctional consequences for individual and 
organisational performance. When the specific context is neglected in organisational decision-making and 
performance management, a culture might emerge where “truth” is centralised and the value of truth 
and the measurement of trustworthy performance collapse. 

In this perspective, artificial “intelligence” and Big Data might be indications that decision-making 
would be un-contextualised, and that people and local setting may become irrelevant. Thus, if everything 
is digitalised what are the important consequences for human actors and what are (should be) their 
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roles? How can we develop fair and valid performance management instruments for making managers 
and employees accountable? 

These and other related themes will be developed in the JMG Symposium by the Speakers and in the 
papers to be presented in JMG Track 7 of the AIDEA2019 conference. Papers (in English) in Track 7 are 
welcome on such topics as: 

• the consequences for human actors and their roles in organisations if everything is digitalised  
• the impacts of digitalisation on corporate governance 
• the role of artificial intelligence in corporate governance 
• cybersecurity and corporate governance 
• issues concerning artificial intelligence and Big Data in decision-making  
• how artificial intelligence will redefine management  
• interaction of human actors with the post-truth culture, where the value of truth and the 

measurement of trustworthy performance collapse 
 

The Journal of Management and Governance will welcome submissions on these topics and a number 
of papers presented in Track 7 will be selected for a Fast-Track process of publication*.  

 
*The JMG Fast-Track (JMG-FT) review process of publication gives the opportunity of a quicker paper review process 
than for an ordinary submission. The selected paper is immediately inserted in the review process without undergoing 
the first desk-rejection assessment phase. This formula is applicable to a maximum of 3 papers presented at the 
workshop/conference/track in which the JMG-FT is granted. The formula does not guarantee the publication of the 
submitted paper, which must pass the peer-review process. 
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Track 8 

Doctoral Colloquium 

Contact person: MILENA VIASSONE  

Venue: Scuola di Management ed Economia – Università di Torino, Sede di Cuneo, via Ferraris di 
Celle, 2 - Cuneo (for young scholars only) 

 
In a context of increasing competition, in which young scholars are required to actively debate 

original and innovative issues, from the very start of their academic careers and in an international 
context, the DOCTORAL COLLOQUIUM, organised as part of the XXXIXth AIDEA Conference, provides an 
important opportunity for PhD students and young scholars to present their work in progress to a highly 
qualified panel. Members of the panel include scholars and senior professors with international publishing 
experience, who can offer useful advice and constructive ideas on the topics presented, and the 
methodologies and approaches adopted. 

All research themes, topics and methodologies that are consistent with the XXXIXth National AIDEA 
Conference are considered appropriate for the DOCTORAL COLLOQUIUM. 

The session will consist in a peer-review style discussion of the various research projects. 

All non-permanent scholars (Ph.D., post doc, lecturers, research fellows and scholarship holders in 
general) are invited to take part. 

The DOCTORAL COLLOQUIUM will be in English. 

THE DOCTORAL COLLOQUIUM is scheduled for 12 September 2019 from 9.00 am to 12.00 pm 

The day will be structured as follows: 

9.00 – 9.40:  Opening of the session and meeting with the institutions of the Province of Cuneo 

9.40-10.30: "How to get published in high-impact journals", Seminar by an eminent scholar with 
experience as an editor of high prestige journals of interest to the sector 

10.30 – 11.50: Specific discussion on research projects with scholars and senior lecturers with 
international publishing experience on topics close to those presented. Each track-session will consist of 
a maximum of 4 presentations (20 minutes each) and a maximum of 30 extended abstracts/papers will 
be accepted 

11.50 – 12.00: Presentation of awards to the two best papers in the Doctoral Colloquium and closure 
of the session 

To take part in the DOCTORAL COLLOQUIUM please send by 15 June 2019: 



 
 

27 
 

- an extended abstract of at least 3,000 words or a paper (in English) of between 5,000 and 8,000 
words 

- a CV 

- a short description of the entire research project 

Abstracts of at least 3,000 words or papers (in English) should only have Ph.D. or postgraduate 
authorship(s). Works co-authored with permanent teaching staff (incardinati) are not allowed. 

Contributions must be submitted according to the online procedure found on www.aidea2019.it, 
under the session “Doctoral Colloquium”. 

A CV and a short description of the entire research project should be e-mailed to 
milena.viassone@unito.it. All documentation must be in English. 

Submissions will be evaluated by the Chair of the doctoral colloquium and acceptance will be notified 
by 15 July 2019. 

There will be an award for the two best papers in the DOCTORAL COLLOQUIUM. 

The same paper may be sent to both the DOCTORAL COLLOQUIUM and the main AIDEA Conference. 

Submissions will be selected on the basis of (on a scale of 1-5): 

1 – innovativeness 
2 – methodological rigour 
3 – significance of the results 

Registration for the Doctoral Colloquium is free of charge. If you intend to take part in the main AIDEA 
Conference, the young researchers registration fee applies. 


